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ABSTRAK 
 
Penelitian ini bertujuan untuk menguji pengaruh good corporate 
governance, pengungkapan corporate sosial  responsibility dan growth 
opportunity terhadap nilai perusahaan. Populasi penelitian yang digunakan adalah 
perusahaan manufaktur yang terdaftar di Bursa Efek Indonesia periode 2011-
2015. Metode yang digunakan adalah purposive sampling, terpilih 89 perusahaan 
sebagai sampel setelah dilakukan outlier. Teknik analisis yang digunakan yaitu 
analisis regresi liniear berganda. Hasil penelitian menunjukkan bahwa good 
corporate governance, pengungkapan corporate sosial  responsibility tidak 
berpengaruh terhadap nilai perusahaan. growth opportunity berpengaruh positif 
signifikan terhadap nilai perusahaan.  
Kata Kunci : good corporate governance, pengungkapan corporate sosial  
responsibility growth opportunity  dan nilai perusahaan 
  
 
 
ix 
ABSTRACT 
 
This study aims to examine the effect of good corporate governance, 
disclosure of corporate social responsibility and growth opportunity on firm 
value. The research population used is manufacturing companies listed on the 
Indonesia Stock Exchange for the period 2011-2015. The method used was 
purposive sampling, 89 companies were selected as samples after an outlier. The 
analysis technique used is multiple linear regression analysis. The results showed 
that good corporate governance, corporate social responsibility disclosure had no 
effect on firm value. growth opportunity has a significant positive effect on firm 
value 
. 
Keywords: good corporate governance, disclosure of corporate social 
responsibility growth opportunity and corporate value. 
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